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Disclaimer



New York’s Nation-Leading Climate Goals

• CLCPA mandates:

• 70% renewable energy by 2030

• 100% emission-free energy by 2040



Current Sources of Electricity in New York 



Need to Build Renewables in NYS to Achieve CLCPA



Predicted Need for Renewables from the Climate Scoping Plan (Appendix G)



Sources of Electricity in 2040, If NY Achieves CLCPA



Celebrating Success



Celebrating Success



So, how much farmland are we talking about?



This Summer!

• Celebrating the largest energy buildout in New York State history

• Under construction:
• 2.6 GW of utility-scale wind and solar

• 1.7 GW of offshore wind

• 1.0 GW of distributed solar

• Enough energy to power five million homes

• More Progress Leads to More Opposition



The Problem

The renewable industry is fighting project-by-project while the opposition is building a national narrative 
infrastructure.

• Social media & influencer campaigns Viral content and coordinated groups on Facebook, Instagram, X, and 
TikTok rapidly spread opposition. Influencers like Alexandra Fasulo have posted hundreds of times reaching 
millions, fueling local fights that go national.

• Partisan realignment is rapid and structural Pew 2026: Republican preference for prioritizing wind/solar over 
fossils fell from 65% (2020) to 28%; overall U.S. support dropped from 79% to 57%.
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1 News Platform Fact Sheet, Pew Research Center, September 2025

21%
Adults regularly get news 
from news influencers on 

social media2

38%

2 News Influencers Fact Sheet, Pew Research Center, November 2025

18-29 year olds2

1

How people get their news

https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
https://www.pewresearch.org/journalism/fact-sheet/news-influencers-fact-sheet/


• “Community opposition” is the number one reason for project cancellation. 

• “Local ordinances/zoning” and “community opposition” are the number 1 and 4 reasons for a delay. 

Project Delays and Cancellation



The impact
Public support is eroding at the same time that anti-renewable narratives are becoming more organized, 
more political and easier to amplify.
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A message primed to work



Social outreach is no longer limited by existing topic interest
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1 2 3

Existing interest in a topic Seeking information about the topic or 
following relevant news

Receive messaging from various 
interested groups

Direct or linear distribution
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Emotional appeals and a strong personal point of view can take a niche issue into a much 
larger spotlight.

1 2 3

Emotional or strongly 
opinionated content is shown 

to more people

They watch, comment, and share due 
to a mix of interest in the topic and the 

style of the message

The content is shown to a wider and 
wider audience as the algorithmic 

boost gets bigger

Algorithmic distribution

Social outreach is no longer limited by existing topic interest



Algorithms reward evidence of interest
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1 2 3

AUDIENCE RESPONSE

•  Watch-through and rewatch

•  Likes, comments, and shares

•  Follows and repeat viewing

RELEVANCE PREDICTION

•  Behavior is matched with viewer 
history

•  Topic, sound, language, and location 
add context

•  Skips and “Not interested” work 
against it

WIDER DISTRIBUTION

•  High-scoring videos reach similar 
viewers

•  Recommendations can extend 
beyond followers

•  Eligibility and freshness still matter

Early follower engagement can be the spark for much broader 
algorithmic reach.



Opposition packaged in highly shareable terms
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High-volume content 
production

More than 500 solar-related 
posts in one year creates 
repetition, search visibility, 
and ready-made material 
for local opponents to 
share.

A scalable anti-solar content model
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One creator can supply a steady stream of locally adaptable anti-renewable content.

Identity-rich framing

Her public profile describes 
her as an “eco reporter” and 
president of the American 
Land Rescue Fund, 
positioning anti-
development messages in an 
environmental and land-
preservation frame rather 
than an overtly fossil-fuel 
frame.

Narrative themes to 
code and monitor

Farmland loss, 
outside/foreign corporate 
control, community 
character, wildlife, local 
control, and distrust of 
developers.

Strategic implication

Monitor the message supply 
chain—which claims 
originate with prominent 
creators, which are 
repackaged locally, and 
which move into public-
comment or ordinance 
debates.

1 2 3 4



The project process created an organization, a legal vehicle, fundraising infrastructure, and a narrative that can 
survive the permit decision.

MAY 4

American Land Rescue 
Fund files suit.

MAY 19

Grassland Bird Trust 
reaches an agreement 
with Boralex and 
withdraws its appeal.

MAY 26

ORES approves the 
100-MW Fort Edward 
Solar project.

AFTER THE 
PERMIT

ALRF continues positioning 
Fort Edward as a flagship 
legal and fundraising fight.

A permit is not the end of the narrative
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T H E N :

Project outcome ≠ narrative outcome.

A project can move forward while the opposition story becomes more organized, more durable, and more transferable to the next 
project.



Be a Voice for Clean Energy Online 
You don’t have to be an expert to make a difference.

• GET LOUD
Share, like, repost, and comment on accurate clean energy content. Your voice helps good information cut through the 
noise.

• KNOW WHERE TO SPEAK UP
News articles • Politician pages • Local community pages • Industry posts • Public conversations

• BE RESPECTFUL — BUT FIRM
Correct misinformation without attacking people. Stick to the facts, not the fight.

• USE THE FACTS
Bring credible statistics, research, and real-world examples into the conversation. Specifics carry weight.

• THINK BEYOND THE PERSON YOU'RE REPLYING TO
You probably won't change the mind of the person you're responding to — and that's okay. Your response may reach 
hundreds of people quietly reading along.

• Your comment could be the one that someone remembers.

How You Can Help



Learn More on How to Support

Listen Here

Examples:

Instead of:
“This is completely false. Do your research.”
Try:
“I’ve seen this claim too, but the research actually 
shows something different. Here’s the data…”

Negative Comment: “Nobody wants these projects in 
their community.”
Your response → “Community concerns are important, 
but it’s also worth hearing from the farmers, 
landowners, and communities that support and benefit 
from these projects.”

https://pod.fo/e/2717ec
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